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Your pennies will take us far

—
 Distribute local or through large chains,

e.g. supermarkets

 Don’t ask the shop keepers/managers of
the chains of stores for donations. Ask
them in stead to help you get donations
from their customers by displaying the
collection box at the counter



Your pennies will take us far

e Some stores might help your campaign by
donating an amount per a selected
product sold

e Or they could double up the amount that
comes In through the collection box In their
store.
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Special events

Case: Zumba for MS




What's in it for the donor?

B
The event is the primary motivator, the cause Is the

secondary

Why do people participate in charity events?
* Personal branding

 Clean conscience

« Entertainment

A good heart

* Networking

e Other reasons?



Zumba for MS

3 hours of non-stop zumba
Instructors donate their time

All facilities and equipment + refreshments
are sponsored

Entry fee: € 25

The event is promoted through: local
fitness and sport clubs, facebook, local MS
network




Options for more fundraising

—
 Ask a local company to donate €5 or €10

per participant (a good incentive for more
people to join)

 Run an auction or lottery during the event
e Sell merchandise and refreshments



Why we trust it will work
—
« \WWe are tapping into several mega-trends:

« Keeping fit (zumba)
 Promoting it through Facebook and other
social media platforms

* We are not asking for flat donations. In
stead we offer an exclusive zumba event,
where participants can stage themselves
as fit, social, and charitable



Don’t loose your friends

 Thank you e-mail to participants

* Explain why their continued support Is
Important

 Present an easy way to become a donor
 If possible follow up with a phone call
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Member with MS get member

SN

#‘ Y
Jeg vil germe vEre med il at skaffe flere medlemmer til Scleroseforeninzen, ® - “
og jez foreslar jer at skrive til nedenstiends personer: k- - r: ]
o Ja, jeg vil gems have, at I newnar oit nenm, o Maj, I md ke nxvone mit naves i brevens. & !. o

mlr I shriver til personeme pd detts shkema. ;-'"__.
Send venligst det mdfyldte skema retor i den vedlagte svarloovert.
-Vi har betalt portoen pa forhimd.
Tuszimd tak for hj=lpen

Send os venligst skemaet senest den 13. olcober, oz veer med i lodir=lkningen om et af § signerede kunstsmriryk af
MMomica Ritterband. Hver af de § noder i nodefamilien er zati sebfarvet ramme med passe partont, til en verdi af 875 ko

Manm: Hmm:
Adressec Adressa:
Postr. By Postor By

Vi beder dig venlizst om at ndfylde skemaet med BLOKBOGSTAVER — pa forhind tal




Member with MS get Member

.
7.224 members with MS recelved a letter

287 (4%) returned the form with
1570 adresses of friends and family

372 new members (20%)
/0% are stil members or donors by DD

105 were later upgrated to pay montly bye
direct debet



Member with MS get Member

The cost of the campain
e 12.000 euro

Return of investment after 5 years

e Member fee 43.000 euro

o GlIfts 30.000 euro

e Direct debet 15.000 euro

o Allin all 88.000 euro (rol 7 or 6 without DD)




* Website full of inspiration

 Examples of good fundraising

@

.
-
sof I showease of fundraising
innovation and inspiration Home

Halls and showcases Reading rooms Contribute

Qur donors Aboutus Site map

“Welcome | Mew user guide | Caontact SOFIT

EXHIBITS

HEW TO THE BEST OF THE BEST SHOWCASE

Help The Aged ‘Make a blind man see’
press advertisement

This ad is a classic. Created
by the legendary Harold
Surmption in the late 1970s, it
embodies one of the most
direct and hard-to-resist
fundraising propositions,
‘Wake a blind man see’. It is a
brilliant example of fundraising
communication at its best.

© View all showcases

QUR LATEST EXHIBITS

How Harvard university got its name -

ARTICLES

OUR LATEST ARTICLES

Sign up now for SOFII’s helpful free
updates.

SOFII regularly sends out useful email updates
describing what's new and what you should look
out for, To make sure you don't miss out,
please sign up now.

Augmented reality: the latest craze to
hit the world of flashmobs.

by Lucy Innophoris

In our third post from the world of innophoria,
Lucy tells us about the latest craze to hit the
fundraising sector, augmented reality. Take a
look to find out exactly what it is, where it's
being used and how it can help to improve your
fundraising.

Lucy's valce aof Innopharia

SUPPORT SOFII

DONATE

SUPER SEARCH

Quickly sift through 242 Exhibits
to find just those you want.
© E:hibit search

Or sift through 132 Articles to
find just those wou want.
© article search

Thank you

SOFII's premier business
partner




Thank You!
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